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§ Title Sponsorship for the 
event 

§ Recognized as Presenting 
Sponsor at entrance to 
Angus Glen Golf Club & 
Conference Centre 

§ A representative of your 
company would be offered 
the opportunity to speak at 
the event 

§ Corporate identification in all 
media / web sites 
coordinated for the event 

§ Large company LOGO 
recognition at registration 
desk 

§ Corporate logo would appear 
on all event material 

§ All event advertising would 
carry your corporate logo 

Help us rebuild lives 
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§ Post event media 
acknowledgment in local 
newspapers  

§ Priority placement of your 
Complimentary table of ten for 
you, your clients or guests 

§ Table top sign with your 
company name 

§ Banner featuring company 
logo in the dining room 

§ Recognition by event hosts 
during the evening   

§ Two complimentary 
foursomes of golf at Angus 
Glen (includes 18 holes of 
golf with power cart and 
access to practice facility) 
played PRIOR to June 30, 
2012  
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§ Corporate identification in 
all media / web sites 
coordinated for the event 

§ Large company LOGO 
recognition at registration 
desk 

§ Corporate logo would 
appear on all event material 

§ All event advertising would 
carry your corporate logo 

§ Post event media 
acknowledgment in local 
newspapers  

§ Priority placement of your 
Complimentary table of ten 
for you, your clients or guests 

§ Table top sign with your 
company name 

§ Recognition by event hosts 
during the evening   

§ One complimentary 
foursome of golf at Angus 
Glen (includes 18 holes of 
golf with power cart and 
access to practice facility) 
played PRIOR to June 30, 
2012 

Please review the various 
levels of event 
sponsorship.  We ensure 
that your participation will 
be well received and 
recognized at the event 
and through all Yellow 
Brick House 
communications streams. 

 

  

2012 Gala Sponsorship 

 

Presenting Sponsor 

Gold Sponsor(s) 
$10,000 



2010 2012 Gala – April 27, 2012 

 

Portrait of violence 

against women in Canada. 

Prevalence and severity 

•  Women are more likely than men 

to be the victims of the most severe 

forms of spousal assault, as well as 

spousal homicide, sexual assault and 

criminal harassment (stalking). 

•  The rate of spousal homicide has 

declined in recent years for both 

women and men, and survey data 

suggest that the severity of non-

lethal assaults against women has 

also declined somewhat. 

•  Over the past 30 years, the 

percentage of persons charged with 

first degree murder in spousal 

homicide cases has risen; however, 

men are twice as likely as women 

to receive this charge. 

•  Trends in various types of violence 

against women, as recorded in 

police statistics, are mixed: 

•  Rates of reported sexual assault 

have declined since 1993; 

•  The number of spousal violence 

incidents against women has 

declined since 2000 while the rate 

of violence perpetrated by 

boyfriends has increased; 
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• Corporate logo would 
appear on all event 
material 

• All event advertising would 
carry your corporate logo 

• Post event media 
acknowledgment in local 
newspapers  

• Priority placement of your 
Complimentary table of ten 
for you, your clients or 
guests 

• Table top sign with your 
company name 

• Recognition by event hosts 
during the evening 
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• Priority placement of your 
Complimentary table of ten 
for you, your clients or 
guests 

• Table top sign with your 
company name 

• Recognition by event hosts 
during the evening 

Silver Sponsor(s) 
$7,500 

Corporate Tables 
$3,000 

Bronze Sponsor(s) 
$5,000 

• All event advertising 
would carry your 
corporate logo 

• Post event media 
acknowledgment in local 
newspapers  

• Priority placement of your 
Complimentary table of ten 
for you, your clients or 
guests 

• Table top sign with your 
company name 

Additional 
sponsorship 

LEADERSHIP  
$2,500 - $5,000 
 
FRIENDS OF YELLOW 
BRICK HOUSE 
$1,000 - $2,499 

Cash Donations 

RECEPTION - $7,500 
ENTERTAINMENT - $5,000 
CENTRE PIECE - $2,500 


